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BOOKSTORE GROWTH BY U.S. REGION 


By William S. Lofquist 


[NOTE: This article concludes a 2-part series on U.S. 
bookstores. Part 1 presented selected data on bookstore 
trends and developments and appeared in the Winter 
1976/77 issue of Printing and Publishing] 


By 1976 receipts of U.S. bookstores reached an esti- 
mated $1.3 billion, up substantially from 1972 sales of 
$907 million. These receipts of $1.3 billion were ac- 
counted for by about 10,000 retail establishments, and do 
not include an estimated 2,000 stores affiliated with col- 
leges, universities, or religious organizations. 

The Bureau of the Census collects extensive data on 
U.S. bookstores, but the bulk of statistical information 
relates to those bookstores where the owner/manager has 
one or more payrolled employees as reported to the Social 
Security Administration. Of the approximately 10,000 
U.S. retail bookstores in 1976, for example, only 
6,000-6,500 establishments were recorded as having paid 
employees. The most current Census data on bookstores 
are for calendar year 1972 and the data apply primarily to 
establishments with payroll. 


Book Sales by State and Region 


Table | presents selected statistics on U.S. bookstore 
activity covering the years 1963-72. Data are shown for 
regions, divisions, and states, and include number of 
establishments, annual sales, payroll, and number of paid 
employees. The statistics relate only to those establish- 
ments with paid employees; these firms represent 90-95% 
of total U.S. bookstore sales, but account for just 60-65% 
of all U.S. non-educational, non-religious bookstores. 

Virtually every state showed substantial gains in 
retail bookstore activity over the period 1963-72. A 
doubling or tripling of both sales and number of establish- 
ments was not uncommon. Utah was the only state to ex- 
perience a decline in sales and employment between 1967 
and 1972, though bookstore establishments in this state 
rose to 23 in 1972 from 17 in 1967. Kentucky and Ten- 
nessee noted declines in the number of paid employees for 
the 1967-72 period, but both states reported increases in 
sales over the 5-year span. 

Bookstores were opened at an increasing rate in the 
nation’s most populous states as retailers strove to keep up 


with buyer demand. The following eight states saw 100 or 
more new bookstores appear within their boundaries in 
the 9-year period 1963-72: 


Bookstores 
added, 
1963-72 


IN is og boa pea e en ke eok on Eee eA eed 2,827 


California 353 
Florida 169 
168 
146 
126 
123 
Illinois 113 
Michigan 112 


Regionally, the South attracted the largest number of 
new stores—9i5-—between 1963 and 1972, while the 
Northeast area gained the least number of establish- 
ments—578 new bookstores—in this time frame. At the 
close of 1972, the South had 1,434 bookstores with paid 
employees, more than any other U.S. region. In particular, 
States comprising the South Atlantic division added 536 
new bookstores between 1963 and 1972, bringing its total 
to 797 firms at 1972’s end. The four largest divisions— 
Middle Atlantic, Pacific, East North Central, and South 
Atlantic—thus ranked within 51 bookstores of each other, 
according to the 1972 statistics. 

While the more populous states tended to have the 
highest sales per individual establishment, the smaller 
States generally reported higher sales per bookstore 
employee. This reflects in part the high sales growth be- 
tween 1963 and 1972 of bookstores located in the South 
and West regions of the United States, areas which in the 
past had lower populations and proportionately fewer 
employees per bookstore. In addition, bookstores in the 
larger states—faced with serving greater concentrations of 
the population—may be adding to their employment rolls 
at a faster pace as business expands than do their col- 
leagues in the less populous regions of the country. 

States with the highest sales per employee in 1972 
were Alaska ($52,214), Delaware ($49,205), and Maine 
($38,238), whereas states with the largest sales per 
establishment in 1972 were New York ($238,914), New 
Jersey ($225,317), and Washington ($222,526). The 





lowest sales per employee were recorded by the states of 
Kansas ($18,540), Nebraska ($20,000), and Rhode Island 
($21,391), while lowest sales per establishment were 
shown by Idaho ($61,045), Wyoming ($73,636), and New 
Mexico ($77,750). 

Employment in U.S. bookstores increased signifi- 
cantly between 1963 and 1972. Ten states each reported 
more than 500 new employees added to bookstore 
payrolls in the 1963-72 span: 


Employees 
added, 
1963-72 


Total, U.S 16,264 


Califomia 2,746 
New York = 1,606 
Texas ai oe , 858 
Illinois : ” 814 
Ohio , a oe 755 
Michigan er es rere 740 
Pennsylvania : aes 739 
New Jersey - 694 
Florida ; 562 
Massachusetts R a 560 


The North Central and West regions each increased 
bookstore employment by over 4,000 persons in the 
1963-72 period. The Northeast gained 3,909 new 
bookstore employees between 1963 and 1972, while the 
South added an estimated 3,458 employees in this time 
frame. 


Receipts Expand in Metropolitan Areas 


Growth in U.S. bookstore receipts has been especially 
strong in the country’s metropolitan areas. By 1972, 53 
U.S. Standard Metropolitan Statistical Areas (SMSA’s) 
had recorded annual bookstore receipts of $3 million or 
more; in 1967 only 24 SMSA’s registered bookstore sales 
in excess of $3 million. Table 2 provides a ranking of 
these 53 metropolitan areas, showing the number of 
bookstore establishments and their annual receipts for the 
years 1963-1967-1972. 

Receipts in tables | and 2 are expressed in current 
dollars, and thus subject to the forces of inflation. Table 2 
suffers from an additional handicap, the “inflation” which 
results from the expansion of an area’s economic activity 
into adjoining counties. Initially, these counties become 
part of an existing SMSA: for example, in 1963 the 
Houston, Texas SMSA consisted of only Harris county; by 
1972, the Houston SMSA had expanded to include five 
other counties in addition to Harris. Thus, comparability 
of economic data collected on the Houston SMSA for the 
years 1963 and 1972 becomes suspect due to geographic 
and statistical expansion. 
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Sometimes, however, economic activity in an urban 
population center (SMSA) becomes so expanded that new 
SMSA’s are carved out. An example is the New York, 
(N.Y.-N.J.) SMSA which lost the New Jersey counties of 
Essex, Morris and Union in 1959 (forming the Newark, 
N.J., SMSA) and the New York counties of Nassau and 
Suffolk in 1973 (forming the Nassau-Suffolk, N.Y., 
SMSA). Such expansions and redivisions render the 
largest SMSA’s into statistical amoebae, reflecting the 
ebbs and flows of business activity in U.S. urban areas yet 
handicapping efforts to maintain data comparability. 

The 53 SMSA’s listed in table 2 represent the substan- 
tial impact urban areas have on total U.S. bookstore ac- 
tivity. These 53 areas accounted for 63% of total 
bookstore sales and 52% of all bookstore establishments 
in 1972. In addition, the 10 leading SMSA’s represented 
35% of total sales and 27% of all establishments in that 
year. 

The ranking of SMSA’s in table 2 is based on aggre- 
gate bookstore sales in the largest metropolitan areas. 
Another method of examining U.S. bookstore activity, 
based on sales per bookstore, would show considerable 
variations in SMSA ranking from that of table 2. For ex- 
ample, the five leading SMSA’s with highest sales per 
establishment in 1972 were: 


Sales per 
establishment 


$561,167 
537,941 
511,833 
399,333 
391,885 


Lancaster, Pa 

Austin, Tex 

Flint, Mich 

Madison, Wis 

| _SEEHER NPR Pecks. ser Coe em rrae Ore rea 


A sales per bookstore ranking based on those SMSA’s 
containing at least 35 bookstore establishments in 1972 
would appear as follows: 

Sales per 
establishment 
$311,400 
302,698 


269,414 
267,435 


SMSA 

Seattie-Everett, Wash 

San Jose, Calif 

Boston, Mass 

EE, os ceeeecdeteeeneckenins 
San Diego, Calif 


Finally, applying the sales per establishment analysis 
to SMSA’s with minimum bookstore sales of $7 million in 
1972 would provide the following rank order: 


Sales per 
establishment 


$537,941 
391,885 
345,409 
311,400 
302,698 


Austin, Tex 

a i es eo ee 
Columbus, Ohio 

Seattle-Everett, Wash 

San Jose, Calif 
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Growth in bookstore sales by SMSA’s located in the 
West is evidenced by the data in table 2. Six of the 12 
largest SMSA’s (ranked by aggregate bookstore sales) are 
found in the West region, and 5 of the 6 metropolitan 
areas are located in California. The North Central region 
of the United States, however, has more SMSA’s listed in 
table 2 than that of any other region: seventeen. The West 
region shows 14 SMSA’s in table 2, while the South and 
Northeast regions list 12 and 10, respectively. 


Summary 


Publishers’ sales of books have surged in the past 
decade, matched only by growth in retail bookstore 


establishments. Every state and metropolitan area has 
shared in this expansion, but the South and West regions 
of the U.S. have shown the most significant gains in both 
receipts and numbers of new bookstores. The influence of 
multi-unit chain store operations and stores devoted pri- 
marily to paperbound books is becoming more evident 
within the industry, and this has required changes in the 
editorial, production, distribution, and marketing ac- 
tivities of U.S. trade (general) book publishers. A noticea- 
ble increase in cooperative marketing activities between 
publishers and bookstores has occurred, a factor which 
serves the public by bringing a wider array of printed 
products to a more diverse and dispersed population. 
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Table 1.—U.S. Bookstores, Selected Statistics, by Geographic Area: 1963-72 





Number of 
Geographic area establishments ' Annual sales ($1,000) ' Payroll ($1,000 Paid employees ' 
1972 | 1967 1963 1972 1967 1963 1972 1967 1963 1972 |1967 |1963 








United States, total| 4.991] 2,960| 2,164 |$853,853 | $427,590) $264,586 |$1 18,080 |$61,706 |$36,252/28,703 | 18,010)|12,439 





NORTHEAST 1,250 832 672 | 244,484) 124,860 84,429 34,048 | 18,389] 11,913] 7,714 | 4,866) 3,805 





New England 402 240 63,107 32,076 21,970 8468; 4,616] 3,229) 2,003 1,265) 1,133 


Maine 38 16 3,212 773 820 410 95 89 84 35 
New Hampshire . * 29 17 3,516 2,230 1,333 496 319 172 115 104 
Vermont........ 22 7 2,245 513 531 328 84 94 79 29 
Massachussetts. 39,623 16,345 12,086 5,380 2,477 1,966) 1,216 668 
Rhode Island . 21 13 2,353 883 186 347 138 43 110 40 
Connecticut ... 58 12,158 11,332 7,014 1,507 1,503 865 399 


Middle Atlantic. ... 848 181,377 92,784 62,459 25,580 | 13,773 8,684} 5,711 


New York : 119,696 61,192 44,228 17,213 9,300 6,245| 3,367 
New Jersey. 120 27,038 14,317 7,601 3,522 2,002 921} 1,056 
Pennsylvania .. 34,643 17,275 10,630 4,845 2,471 1,518] 1,288 


NORTH CENTRAL... : 205,034} 105,160 (9) 28,564 | 14,075/ (%) 7,369 





East North Central. 152,366 80,805 20,682 | 10,895 5,306 


Ohio 37,040 16,690 4,915 2,373 1,170 
indiana 14,563 7,534 1,850 954 636 
Illinois 49,526 30,560 6,958}; 4,004 1,805 
Michigan 35,600 16,523 4,797 2,252 1,173 
Wisconsin........ 15,637 9,498 2,162 1,312 522 


West North Central : 52,668 24,355 7,882 3,180 2,063 


Minnesota 10,597 4,928 1,384 396 
lowa 10,687 6,050 1,471 361 
Missouri. 12,611 7,240 1,540 
North Dakota 1,007 190 124 30 
South Dakota 1,713 168 205 54 
Nebraska 5,300 1,993 994 265 
Kansas 10,753 3,786 2,164 580 


196,302 (9) 26,526 





South Atlantic 104,276 (9) 13,806 


Delaware 2,165 760 267 
Maryland 15,585 2,013 
District cf Columbia 9,918 6,295 1,671 
Virginia 17,539 (9) 2,246 
West Virginia 3,565 434 
North Carolina 13,412 1,853 
South Carolina 4,921 577 
Georgia . 13,485 1,702 
Florida 23,686 3,043 


East South Central .... 35,112 4,736 


Kentucky 6,983 949 
Tennessee 13,216 , 1,729 
Alabama 10,209 1,285 
Mississippi 4,704 773 
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Table 1.—U.S. Bookstores, Selected Statistics, by Geographic Area: 1963-72—Con. 





Number of 
establishments ' Annual sales ($1,000) ' Payroll ($1,000) ' Paid employees ' 


1972| 1967| 1963 1972 1967 1963 1972 1967 1963 | 1972} 1967] 1963 


Geographic area 








West South Central....| 414 243 168 56,914 25,231 16,288 7,984) 3,338 1,975] 1,995) 1,096 766 


Arkansas 40 20 11 4,009 1,103 679 479 151 75 129 61 32 
Louisiana 65 38 24 7,010 3,284 2,195 890 407 211 219 160 81 
Oklahoma 54 42 24 6,510 3,274 1,865 904 414 184 219 149 83 
255 109 39,385 17,570 11,549 5,711 2,366 1,505} 1,428 


1,109 458 | 208,033 (9) (*) 28,942; (9) (9) 7,017) (9) (9) 





Mountain 274 33,877 (2) (9) 4,177| (9) (9) (*) (°) 


Montana 19 2,433 320 100 46 35 
22 1,343 866 147 106 40 39 16 
Wyoming 11 810 203 81 14 13 8 3 
Colorado 87 11,742 4,508 1,464 
New Mexico 36 2,799 332 65 39 29 
Arizona 62 7,976 997 (9) (9) 

re 23 3,711 119 48 
Nevada 14 3,063 (*) (*) (%) 


Pacific 174,156 


Washington......... 76 41 16,912 
80 26 14,099 
646 420 137,667 
11 3 2,193 
22 14 3,285 









































(*)—Withheld to avoid disclosure. 
' Data provided only for bookstores with payroll. 


Source: U.S. Department of Commerce, Bureau of the Census. 
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Table 2.—U.S. Book Markets, With Annual Sales of $3 Million or More, 1963-72 





Standard Metropolitan 
Statistical Area (SMSA) ' 


Number of establishments 2 


Annual sales ($1,000) 2 





1972 


1967 


1963 


1972 


1967 


1963 


Population, 
1974 
(1,000) 





United States, total 


New York, N.Y.-N.J 

Los Angeles-Long Beach, Calif 
Chicago, Ill. ... 

San Francisco- Oakland, Calif 

Boston, Mass. . 

Washington, D.C.-Md.-Va 

Philadelphia, Pa.-N.J 

San Jose, Calif. 

Detroit, Mich. : 

Anaheim-Santa Ana-Garden Grove, Calif. 


Seattie-Everett, Wash 

San Diego, Calif. . 

Buffalo, N.Y... 

Dallas-Fort Worth, Tex 

Austin, Tex. 

Atlanta, Ga : 
Nassau-Suffolk, N.Y 

Baltimore, Md. 

Columbus, Ohio . 
Minneapolis-St. Paul, Minn -Wis 


Denver-Boulder, Colo 
Houston, Tex 
Newark, N.J 

St. Louis, Mo.-ill 
Madison, Wis 
Portland, Oreg 

Grand Rapids, Mich 
Sacramento, Calif 
Ann Arbor, Mich 
Phoenix, Ariz 


Cincinnati, Ohio 

Miami, Fla , 

Nashville- Davidson, Tenn 

Milwaukee, Wis. 

Riverside-San Bernardino-Ontario, Calif. 
Cleveland, Ohio 

Pittsburgh, Pa 


Springfield- Chicopee-t -Holyoke, Mass -Conn. 


Lansing-East Lansing, Mich 
Kansas City, Mo.-Kans 


Tampa-St. Petersburg, Fla 
Toledo, Ohio 

Lancaster, Pa. 

indianapolis, Ind 
Raleigh-Durham, N.C 
Eugene-Springfield, Oreg 
Harrisburg, Pa 

Dayton, Ohio 

Fort Lauderdale- -Hollywood, Fla 
Salt Lake City-Ogden, Utah 


Louisville, Ky.-ind 
Flint, Mich 
Honolulu, Hawaii 





4,991 


313 
202 
166 
142 
99 
98 
126 
43 
84 





2,960 
294 


2,164 


ON TAOGW-NNWBON ONG 








$853,853 


83,707 
46,613 
*36,815 
30,181 
26,672 
20,416 
17,463 
13,016 
11,236 
11,210 


10,899 
10,611 
10,189 
9,873 
*9,145 
8,962 
8,727 
7,646 
7,599 
7,530 


6,942 
6,936 
6,241 
6,107 
5,990 
5,615 
5,559 
5,443 
5,302 
5,148 


5916 
+,893 
4,769 
4,632 
4,307 
4,283 
4,236 
3,970 
3,820 
3,740 


3,547 
3,546 
3,367 
3,338 
3,338 
3,290 
3,238 
3,186 
3,136 
3,107 


3,080 
3,071 
3,047 





$427,590 


49,522 
29,511 
23,222 
16,920 
10,989 
10,647 
8,954 
8,207 
4,811 
3,598 


6,720 
4,341 
1,432 
3,970 

n.a. 

32378 


2,212 
2,552 
3,273 


2,892 
2,714 
3,338 
2,525 
n.a. 
2,580 
*) 
4,304 
n.a. 
1,453 


1,303 
1,631 
1,303 
1,998 
1,685 
3,234 
1,833 
1,125 

n.a. 
1,078 


982 
1,165 
n.a. 
373 
n.a. 
n.a. 
653 


748 





$264,586 


35,582 
18,294 
16,985 
8,867 
9,412 
6,217 
6,136 
5,223 
2,064 
1,276 


5,278 





211,901 
9,634 





* Estimated 
n.a.— Not available 
(*7}— Withheld to avoid disclosure 


'— Changes in the geographic composition of several SMSA's between 1963 and 1972 adversely influence statistical comparability. 


See footnote 3, for example 


2Data provided only for bookstores with payroll. 
3—Part of New York, N.Y.-N.J. SMSA in 1963 and 1967 


4—1970 


Source: U.S. Department of Commerce, Bureau of the Census. 
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NATIONAL AND REGIONAL ANALYSIS OF DAILY 
NEWSPAPER GROWTH 


By Rose Marie Zummo Bratland 


While the 1972 Census of Manufactures reports that 
the number of U.S. daily newspaper establishments 
declined by nearly 100 in the period 1967-72, the value of 
receipts for this segment of the newspaper industry rose at 
a 7.9% annual growth rate during the same period. Total 
employment in daily newspaper establishments showed an 
0.8% average annual gain from 1967 to 1972; production 
worker ranks increased an average of 0.5% yearly. 
However, new capital expenditures for daily newspaper 
operations totaled an estimated $1.2 billion in the 
1967-72 span, with 1972 expenditures accounting for over 
one-fourth of the total. 


industry Data Favors Dailies 


Daily newspapers either maintained or increased their 
share of total newspaper industry figures in all measures 
except number of establishments (See tables 3 and 4). Of 
the 8,116 newspaper industry establishments in 1972, 
18% or 1,457 were classified as daily newspaper plants; in 
1967 of a total of 8,094 establishments, 19% produced 
daily newspapers. During the 1967-72 period daily 
newspaper plants declined by 97, while the entire 
newspaper industry experienced a gain of 22 establish- 
ments. Daily newspaper plants accounted for 63% of the 
industry’s establishments with 20 employees or more in 
1972, and 67% in 1967. 

Total employment in the newspaper industry was 
348,900 in 1972; 81% of these employees worked in daily 
newspaper plants as was the case in 1967 and received 
87% of total industry wages in 1972, 86% in 1967. 
Among the 169,800 production workers in the industry in 
1972, 79% were employed in daily plants compared to 
77% in 1967. Production workers wages for daily 
newspaper plants in 1972 equaled 87% of the total indus- 
try wages for production workers up from 85% of the 
total in 1967. 

Value of receipts for the newspaper industry totaled 
$8.2 billion in 1972, up an average annual rate of 7.5% in 
the 1967-72 period compared to 7.9% for daily 
newspapers. Daily newspapers’ share of total industry 
receipts and value added by manufacture amounted to 
87% in 1972 and 85% in 1967 for each of these measures. 


Daily Newspaper Gains 


Accompanying the sharp decline in number of daily 
newspaper establishments in the 1967-72 period was a 
continuing concentration of plants with 20 employees or 
more. Of the 1,457 daily establishments in 1972, 92% or 
1,344 had 20 employees or more, while in 1967, 88% of 
the plants employed 20 or more workers. Employees in- 
volved in daily newspaper operations totaled 281,800 in 
1972, up an average annual rate of 0.8% from the 1967 
level of 270,900; daily newspaper employment in the 
period 1963-67 rose an average annual rate of 1.8%. 
Employee wages totaled $2.8 billion in 1972, having 
climbed at a 7.7% average yearly rate in the 1967-72 
period, signficantly above the 5.1% average annual rate 
sustained in the 1963-67 span. Wages per employee 
totaled $9,800 in 1972, up an average annual rate of 6.9% 
over the 1967 level of $7,025; this measure grew at an 
average annual rate of 3.2% in the period 1963-67. 

Production workers increased their ranks in the daily 
newspaper field by an even smaller annual rate than total 
employees, rising at an average annual rate of 0.5% dur- 
ing the 1967-72 period and falling below the 0.8% 
average annual rate secured in the 1963-67 period. 

The 133,300 production workers employed in daily 
newspaper operations in 1972 composed 47% of total 
employees for the dailies. 

The average number of hours worked annually by a 
production worker numbered 1,788 in 1972, down 
slightly from 1,804 in 1967. Production worker wages 
totaled $1.3 billion in 1972, an average increase of 7.2% 
per annum since 1967, significantly higher than the 3.7% 
average annual growth rate for the period 1963-67. Pro- 
duction worker wages accounted for 49% of the total 
payroll for daily newspaper plants in 1972. 

Wages per production worker amounted to $10,091 
in 1972, up an average annual rate of 6.7% over the 1967 
level of $7,298. The average hourly wage rate for a pro- 
duction worker was $5.64 in 1972, up from $4.05 in 1967. 

Daily newspaper plants had industry receipts valued 
at nearly $7.2 billion in 1972, up an average annual rate 
of 7.9% over the 1967 level of $4.9 billion. In the 
1963-67 Census period receipts rose at an average rate of 





5.7% per annum. Value added by manufacture stood at 
$5.4 billion in 1972, an average annual increase of 8.6% 
compared to a 6.0% average annual growth rate in the 
1963-67 span. 

Value added per employee stood at $19,149 in 1972, 
up from $13,157 in 1967. This measure rose at an average 
rate of 7.8% per annum from 1967 to 1972, substantially 
ahead of the 4.2% average annual growth rate compiled 
in the 1963-67 period. 

Capital expenditurgs in 1967 totaled $211 million, a 
per employee average of $777. In 1972, capital expen- 
ditures outlays were $311 million, an average of $1,095 
per employee. 


Regional Analysis 


Among the four major geographic regions in the 
United States the South led the way in daily newspaper in- 
dustry growth with a 10.2% average annual growth rate 
for receipts in the 1967-72 period. Daily newspaper 
receipts in the South stood at $1.9 billion in 1972 and 
represented 26% of total U.S. daily newspaper industry 
receipts compared to 24% in 1967. In second place was 
the West Region, reporting industry receipts growth at an 
average yearly rate of 8.2%, followed by the Northeast 
Region with a 7.0% average annual growth rate and the 
North Central Region with a 6.6% rate. 

The Northeast and North Central Regions each ac- 
counted for 28% of total U.S. industry receipts of daily 
newspapers in 1972, and both had industry receipts total- 
ing approximately $2 billion. The South Region con- 
tributed 26% of total shipments, the West, 18%. 

The North Central Region, with 482 plants or 33% of 
all daily newspaper plants, had the largest number of 
daily newspaper establishments of any region in 1972, but 
also experienced the largest decline in number of 
establishments over the 1967 level (-60). The South 
ranked second in number of establishments with 438 
(30% of all daily plants) and showed an increase of 17 
plants over the 1967 total. 

Most of this gain was recorded in the East South 
Central Division, which accoumed for 16 additional 
plants in the 1967-72 period but continued to have the 
smallest number of plants among the three divisions of the 
South. The Northeast and West Regions reported plant 
losses of 28 and 26, respectively; each region accounted 
for 20% or less of total daily newspaper plants. However, 
these two regions had the highest proportion of establish- 
ments with 20 or more employees in 1972. In the North- 
east Region 95% of the plants had 20 or more employees, 
in the West, 93%. 

The North Central Region ranked first in number of 
employees in 1972, accounting for 80,500, 29% of total 
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daily newspaper employment. The Northeast was a close 
second, reporting a total of 77,500 employees in 1972 and 
representing 28% of total daily newspaper employees. 
Employment in each of these regions grew only 2% during 
the 1967-72 period. The West region showed a 2% 
decline in total daily newspaper employment in the 
1967-72 period, while the South’s employment rolls in- 
creased by 12% during the same period. Daily newspaper 
employment in the South represented 27% of the U.S. 
total in 1972 compared to 25% in 1967, a gain of 8,400 
employees. 

While the Northeast accounted for 28% of total daily 
newspaper employment in 1972, its $844 million payroll 
represented 31% of total U.S. payroll for daily newspaper 
plants. The Northeast’s payroll ran 46% ahead of the 
1967 level; however, the South showed the greatest per- 
centage gain in total payroll among the regions, rising 
56% over the 1967 level. In spite of this sizable increase 
in payroll, the South accounted for only 24% of total U.S. 
daily newspaper payroll while employing 27% of daily 
newspaper employees. 

Average payroll per employee in the Northeast 
Region amounted to $10,888 in 1972, well above the U.S. 
average of $9,800. At the low end, the South had an 
average payroll per employee of $8,733 in 1972. The 
West Region showed an average annual payroll of $9,787 
per employee in 1972; the North Central followed close 
behind with $9,766. 


Production workers in each of the regions composed 
45% to 47% of total U.S. employment for this segment of 
the newspaper industry. The North Central Region led in 
number of production workers with 38,200 but showed 
only an 0.5% increase over the 1967-72 period. The 
Northeast Region ranked a close second in number of 
daily newspaper production workers which numbered 
37,800 in 1972, down 1% over the 1967 level. However, 
the South showed the greatest production worker growth 
among all regions, in both number and percentage in- 
crease. This region experienced an 11% gain in number of 
production workers in the 1967-72 period and added 
3,600 production workers to its work force. 


Although the North Central Region ranked first in 
number of production workers, the Northeast Region 
placed first in production worker wages. Wages in this 
region totaled $431 million in 1972, up 44% over the 
1967 figure. Average wages per production worker were 
also the highest for any region in 1972, amounting to 
$11,389—far above the $10,091 average U.S. total for 
daily newspaper production workers. On the other hand, 
the South, which reported a 52% rise in production 
worker wages in the 1967-72 span, had the lowest average 
wages per production worker in 1972: $8,332. 
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The Northeast area accounted for 28% of all daily 
newspaper production workers while the wages for these 
workers represented 32% of the U.S. total for production 
workers. In contrast, the South’s production workers com- 
posed 27% of the U.S. total but accounted for only 22% 
of the Nation’s daily newspaper wages. The North 
Central's share of both the total number of U.S. produc- 
tion workers and workers’ wages was 29%, while the 
West’s share of each of these measures was 16%. 

Average hourly wage rates for production workers in 
the regions showed substantial growth in the 1967-72 
period. The Northeast Region had the highest average 
hourly wage rate which stood at $6.50 in 1972, 47% 
above the 1967 level-~of $4.43. In the West the average 
hourly rate was $6.05 in 1972, up 42%; in the North 
Central, $5.64, a gain of 40%; and in the South, $4.56, up 
31%. 

Average number of hours worked by productive 
workers per year varied considerably, from a low of 1,715 
hours in the West to a high of 1,832 hours in the North 
Central Region. In the South and Northeast Regions, the 
average number of hours worked yearly were 1,825 and 
1,751, respectively. 

The South boasted the highest average annual growth 
rate for value added by manufacture in the period 
1967-72 (10.8%), but ranked third among the regions in 
value added. The West ranked second in value added 
growth during the period 1967-72 with an average per an- 
num rate of 8.4%. However, the Northeast and North 
Central Regions had the highest value added figures, 
nearly paralleling one another with $1,522 million and 
$1,517 million, respectively. Value added in the North- 
east rose at an average yearly rate of 8.0% and in the 
North Central at 7.6%. 

The South was the only region which increased its 
share of the U.S. total value added for daily newspaper 
establishments. In 1967 this region accounted for 23% of 
the total; by 1972 it composed 26%. The North Central 
Region’s share of the total declined from 30% to 28% 
during the 1967-72 period; the Northeast captured 29% 
in 1972 compared to 28% in 1967; and the West held on 
to 18% of total value added during this period. 

On a per employee basis, the West far surpassed the 
other regions in value added. Value added per employee 
in the West amounted to $20,090 in 1972, an increase of 
53% over the 1967 level. The other regions had value ad- 
ded per employee figures ranging from $18,358 to 
$18,850 and grew between 35% and 44% during the 
1967-72 span. 

The South had the highest level of capital expen- 
ditures among the regions in both 1967 and 1972, 


although the North Central Region was a close second in 
1972. Tine South and North Central Regions each ac- 
counted for 30% of all U.S. daily newspaper establish- 
ments’ capital expenditures in 1972; the Northeast and 
West Regions each composed 20%. Capital expenditures 
per employee in 1972 ranged from a low of $816 in the 
Northeast Region to a high of $1,291 in the West. In the 
South, capital expenditures per employee amounted to 
$1,198 in 1972; in the North Central, expenditures 
totaled $1,148 per employee. 


Summary 


The number of daily newspaper establishments 
totaled 1,457 in 1972, a decline of nearly 100 establish- 
ments since 1967. In 1967, plants with 20 or more 
employees accounted for 88% of all daily newspaper 
plants; by 1972, 92% of these plants had 20 employees or 
more. Both total employment and the number of produc- 
tion workers showed only small gains in the 1967-72 span, 
rising at an average annual rate of less than 1%. Of the 
total, 281,800 daily newspaper employees in 1972, 
133,300 or 47% were production workers. Per employee 
wages for both these groups increased at an average yearly 
rate of nearly 7% during the 1967-72 period. 

Value added by manufacture stood at $5.4 billion in 
1972, growing at an average annual rate of 9% between 
1967 and 1972; value added by manufacture per 
employee amounted to $19,149 in 1972, up 8% per an- 
num from the 1967 level. Industry receipts totaled over 
$7 billion in 1972, an average annual gain of 8% over the 
1967 level of $5 billion. 

On a regional basis, the South led in daily newspaper 
growth. This region showed the fastest growth rates for 
employment, payroll, value added by manufacture, and 
industry receipts during the 1967-72 span and was the 
only region to report an increase in number of establish- 
ments. 

The Northeast Region ranked first among the regions 
in value added by manufacture and value of industry 
receipts in 1972, while the North Central Region had the 
largest number of daily newspaper plants and employees. 
The West experienced the most growth in value added per 
employee in the 1967-72 span and had the highest value 
added per employee figure at $20,090. 

Climbing ad revenues together with circulation gains, 
newsprint conservation programs, labor-management 
cooperation, and further technical developments in 
newspaper production have improved the outlook for 
daily newspapers; a growth rate of 7 to 8% per year is ex- 
pected into the 1980's. 
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Table 3.—Newspapers: General Statistics, by Geographic Area, 1972 and 1967 





Establishments All employees Production workers Value Value | Value of industry receipts 
added by added by Capital 
eongatin wn Total |Persem" |Number |Prition (MM | pours l¢mition |=" | tyre fenilions| econ enge | tures, 
phic area 

number 1,000 1,000 an ture dollars : 

a , total ( dollars) ( (millions) |dollars) per total) |1967-72)| (million 
employee dollars) 
(dollars) 








(million 
dollars) 








NEWSPAPERS (SIC 2711) 


United States, total 


1972 3,170.8 1,537.8 17,844] 8,270.1 
1967 2,223.7 1,121.5 7| 12,458] 5,757.1 


NORTHEAST REGION 
1972 : 18,461 

1967 12,592 

New England Division 
1972 17,215 

1967 12,216 
Middle Atlantic Division 


1972 ° 18,935 
1967 12,745 


NORTH CENTRAL REGION 
1972 , 17,706 

1967 ; 12,512 

East North Central Division 
1972 : 18,197 

1967 12,871 

West North Central Division 


1972 16,493 
1967 k 11,655 


SOUTH REGION 
1972 P 16,841 

1967 11,621 

South Atlantic Division 
1972 17,308 

1967 11,703 

East South Central Division 
1972 16,020 

1967 11,689 

West South Central Division 


1972 16,479 
1967 10,035 


WEST REGION 
1972 . ' 18,692 

1967 : 13,293 
Mountain Division 
1972 17,497 

1967 11,522 
Pacific Division 


1972 822 10.1 19,079 
1967 807 10.0 13,804 












































Note: Detail may not add ’o total due to rounding 


Source: U.S. Department of Commerce, Bureau of the Census 
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Table 4.—Dally Newspapers: General Statistics, by Geographic Area, 1972 and 1967 


Establishments | All employees Production workers 





Value Value | Value of industry receipts 


jadded by Capital 

Percent Payroll M w added by) nuts t t d 

Total a" Number atta Number eae seliiten manufac- we (millions oe pone a 

mb 1, 1,0 ture dollars 

Krumber) | sotar |: laottarsy | {°° [mittions) \dotiars) osttien per 1} total) 1967-72) | (million 
mp syee dollars) 

dollars 

otters) | dollars) 








Geographic area 














NEWSPAPERS, DAILY 
(SIC 2711-11) 


United States, total 
a 


2,761.5 
1967 .. 


1,903.2 


NORTHEAST REGION 
1972.. 
1967 


New England Division 
1972 
1967 .. 


Middle Atlantic Division 
1972 
1967 


NORTH CENTRAL REGION 
1972 
1967 


East North Central Division 
1972 
1967 


West North Central Division 
1972 
1967 


SOUTH REGION 
1972 
1967 


South Atlantic Division 
1972 
1967 


East South Central Division 
1972 
1967 


West South Central Division 
1972 
1967 


WEST REGION 
1972 
1967 


Mountain Division 
1972 
1967 


Pacific Division 
1972 160 
1967 182 


11.0 
11.7 















































Note: Detail may not add to total due to rounding 


Source: U.S. Department of Commerce, Bureau of the Census 
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FRANCHISING: A LICENSE TO PRINT 


By William S. Lofquist 


The franchise system of marketing and distributing 
goods and services is a well established part of the U.S. 
business scene. Original franchising establishments in- 
clude automobile and truck dealers, soft drink bottlers, 
and gasoline service stations—all manufacturing-oriented 
activities. In recent years; however, franchising has been 
linked with the retail and service sectors of the economy: 
fast food restaurants, lodging, convenience stores, busi- 
ness aids, lawn services, and personal services. Recent 
trends point to growth in the fields of real estate and 
equipment rental. 

Franchising is a low-cost alternative method of enter- 
ing the graphic arts industry, primarily through the 
establishment of short-run printing and/or copying serv- 
ices. While some franchise operations have focused on the 
retail distribution of printed products—such as books and 
greeting cards—it is short-run time-value printing and 
copying services that have received the most attention. 


Growth of Industry Activity 


By 1977, the U.S. franchise industry was estimated to 
have over 463,000 outlets with aggregate sales of $238 
billion. The printing and copying services part of this in- 
dustry is small: 1,863 outlets with estimated 1977 sales of 
$129 million. However, growth of this graphic arts ac- 
tivity has been substantial in recent years (see table 5). 

Between 1969 and 1977, the U.S. franchising industry 
added new outlets at the rate of 2.4% per year. Franchis- 
ing sales in this 8-year period increased 8% annually. 
Growth of printing and copying services, however, was 
considerably higher than the all industry average. The 
number of new printing and copying centers jumped 25% 
per year in the period 1969-1977 and sales went up an 
average of 36-37% per year. 


Investment and Sales Measures 


Although printing and copying franchises have the at- 
traction of relatively low initial investment and cash re- 
quirements, average annual sales per outlet has declined 
in recent years. 

A 1975 survey of 13 printing and copying franchises 
showed that the “start up” cash required by franchisee- 
owned outlets ranged from $5,000 to $35,000 with 
$15,000 as the median cash required. Total investment in 
a printing and copying services outlet varied from 


$25,000 to $50,000 if the outlet was company-owned 
(median investment: $35,000) and from $33,000 to 
$45,000 if the outlet was franchisee-owned (median in- 
vestment: $39,000). These cash and investment require- 
ments are somewhat higher than those of other business 
aids and services franchises (such as employment agen- 
cies; tax preparation firms; and accounting, credit, and 
collection agencies). 

The average U.S. franchise outlet is estimated to have 
1977 sales of $515,237, but this value is strongly distorted 
by franchising giants such as automobile dealers, fast food 
restaurants, soft drink bottlers, and gasoline service sta- 
tions. Average sales per outlet by printing and copying 
service centers in 1977 is expected to be around $69,000. 
This figure matches the average 1977 sales per outlet by 
all stores engaging in business aids and services. 

Sales per outlet by U.S. printing and copying centers 
has declined since 1974, an indication that competition— 
either from other printing centers or from increased in- 
house printing capabilities—is becoming a significant fac- 
tor. Average sales per printing and copying services center 
went from $78,000 in 1974 to $69,000 in 1977. 


Franchise Concentration 


Data for 1975 indicate that 13 printing and copying 
franchise companies controlled 1,141 establishments 
whose total sales were $84.3 million. Table 6 provides a 
breakdown of these 13 firms, according to the number of 
outlets they owned in 1975. 

Of the 13 surveyed firms, 6 firms each controlled be- 
tween 51 to 500 outlets; 4 firms each owned between 11 to 
50 outlets; and 3 firms each owned 10 outlets or fewer. 
The 6 largest franchising companies owned a total of 
1,014 outlets with aggregate sales of $78.1 million in 
1975. 

There appears to be no correlation between the size of 
the franchise company—size as determined by number of 
outlets—and relative sales per individual establishment. 
Outlets controlled by the 6 largest franchise companies 
recorded average sales per outlet of $75,014 in 1975. 
However, outlets owned by the 3 smallest franchise com- 
panies had average sales in 1975 of $77,391. Establish- 
ments controlled by the 4 medium-sized franchise com- 
panies (each owning 11 to 50 outlets) noted average sales 
per establishment of $62,337 in 1975. 
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Geographic Dispersion 


Franchise printing and copying service centers are lo- 
cated in every U.S. region, though not in every state. Ta- 
ble 7 provides geographic data on 1,122 printing and 
copying service establishments in 1975. Data in this state- 
by-state listing are displayed according to whether an 
establishment is company-owned or franchisee-owned. 

The sun belt section of the United States is par- 
ticularly attractive to franchise printing and copying. 
California has the largest number of printing and copying 
outlets (207), followed by Texas (128), and Florida (107). 
Nearly 6 out of every 10 franchise printing and copying 
establishments were located in either the South or West 
regions of the United States in 1975. 

Despite rapid expansion of U.S. printing and copying 
activity over the past decade, there remained six states in 
1975 that had no franchise outlets in this field: Alaska, 
Delaware, Montana, South Dakota, West Virginia, and 
Wyoming. An additional 21 states had fewer than 10 
printing and copying service outlets within their borders. 
The Northeast region had the smallest number of 
establishments (196) while the South had the largest 
(357). 


On a national basis, printing and copying service 
establishments owned by the franchisee outnumber com- 
pany-owned establishments by about ten-to-one. 
However, company-owned establishments dominate the 
franchise printing and copying service operations in the 


states of Kansas and Minnesota, and accounted for about 
half the number of outlets in Oklahoma and Wisconsin in 
1975. 


Summary 


The U.S. graphic arts industry has traditionally pre- 
sented few opportunities for franchise-type operations. A 
notable exception has been the marketing of greeting 
cards through some franchise controlled stores. But recent 
trends indicate a growing relationship between the graphic 
arts sector and the opportunities for franchising. The sell- 
ing of books through franchise outlets and the distribution 
of catalogs and direct mail materials by franchise holders 
demonstrate new approaches to the marketing of printed 
products. Technological improvements and ease of opera- 
tion in the copier/duplicator field have brought about 
growth in printing and copying services. Virtually all of 
this growth has taken place within the decade just past, a 
sign that additional developments in the graphic 
arts/franchising field will continue to be actively pursued. 

The basic data for this report may be found in a re- 
cently released Department of Commerce publication 
titled Franchising in the Economy, 1975-77. This publica- 
tion, priced at $1.50, may be obtained through any of the 
Department’s field offices or by writing to the Superinten- 
dent of Documents, U.S. Government Printing Office, 
Washington, D.C. 20402. 
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Table 5.—Franchised Printing and Copying Services: Sales and Number of Establishments, 1969-77 





Average annual sales 
Number of establishments Annual sales ($1,000) per establishment ($1,000) 





Company-|Franchisee- Total Company -|Franchisee- Total Company- |Franchisee- 
owned owned owned owned owned owned 


Total 





1977 ' 1,863 132 1,731 |$129,299 | $12,075 | $117,224 $68 
1976 ' ; 1,498 115 1,383 | 105,527 10,268 95,259 69 
1975 1,141 96 1,045 84,327 8,699 75,628 72 
1974 1,069 89 980 82,972 6,109 76,863 78 
1973 943 67 876 55,793 4,281 51,512 59 
1972 810 67 743 38,567 3,564 35,003 47 
1971 473 50 423 36,475 3,633 32,842 78 
1970 329 45 284 11,757 2,164 9,593 34 
1969 251 44 207 7,904 1,576 6,328 31 
































' Data for 1976 and 1977 estimated by respondents 


Source: U.S. Department of Commerce, Bureau of Domestic Commerce 


Table 6.—Printing and Copying Services Distribution by Number of Establishments, 1975 





Franchising 
Size groups, by number of establishments companies, 
number Number | Percent | ($1,000) | Percent 


Establishments Sales 








Total vitanin 1 1,141 100.0 |$84,327 100.0 


1,001 and greater as heed 0 0.0 0 0.0 


501 - 1,000 7 lea 0} 00 0 0.0 
151 - 500 ee | velba 
51 -150 ; 68.9 60.2 


11 - 50 9.1 7.7 
0-10 , tain pen 2.0 2.1 


Source: U.S. Department of Commerce, Bureau of Domestic Commerce. 
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Table 7.—Printing and Copying Services: Number of Establishments, by Geographic Sector: 1975 





Area 


Total 
establish- 
ments 


Company- 
owned 


Franchisee- 
owned 


Area 


Total 
establish- 
ments 


Company- 
owned 


Franchisee- 
owned 





Massachusetts 
Rhode Island 
Connecticut 


Middle Atlantic Division 
New York 


New Jersey 
Pennsy!vania 


NORTH CENTRAL REGION 


East North Central Division 


Ohio. ... 
indiana 
iWinois .... 
Michigan 
Wisconsin. . 


West North Central Division... . 


SOUTH REGION 


South Atlantic Division 


Delaware 


1,122 


93 


1,029 





196 


188 





62 


3 
4 
2 
38 
4 
11 


























Maryland 

District of Columbia 
Virginia 

West Virginia 

North Carolina 
South Carolina 
Georgia 

Florida 


East South Central Division .... 


West South Central Division ... 


Arkansas 
Louisiana 
Oklahoma 


Wyoming 
Colorado 
New Mexico 
Arizona 


Pacific Division 
Washington 
California 


Alaska 
Hawaii 





5 

3 
14 
14 
8 
27 
107 


21 
1 

















' Represents 98 percent of total establishments. The remaining 2 percent were unable to provide a geographic breakdown for this report. 
—Represents zero. 


Source: U.S. Department of Commerce, Bureau of Domestic Commerce. 
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Table S-1.—U.S. Exports of Books, Periodicals, Other Printed Matter, and Printing Plates, January-December 1976 
[Schedule B Nos. 6423010-6423030, 7182230, 89211 10-8929100, 8929400, 8929820-8929850, 8922410] 





Description and Schedule B Number 


January- 


December 1976 


Percent change 
from January- 


December 1975 





Grand total 


Printing plates and cuts (all progesses) (7182230) 


Printed matter, total 


Manifold business forms (6423010) 

Albums and blankbooks, except business forms (6423020) 
Looseleaf binders (6423030) 

Maps, charts atlases, and globes (8921300) 

Bound periodicals and newspapers (multiple issues) (8921160) 
Newspapers, unbound (8922010) 

Periodicals, business and professional (8922030) 
Periodicals, except business and professional (8922040) 
Music in books and sheets (6923010, 8923020) 

Transfers (decaicomanias) (8924100) 

Picture postcards, except greeting cards (8924210) 
Greeting cards, (8924220) 

Paper and paperboard labels and wrappers (8929100) 
Calendars, including calendar blocks, or paper (8929400) 
Advertising printed matter (8929820) 

Catalogs and directories (8929830) 

Business service publications (8929840) 

Playing cards, (8922410) 

Printed matter, n.e.c. (8929850) 


Books, total 


Textbooks, workbooks and standardized tests (8921110) 

Technical, scientific, and professional books, except school textbooks (8921120) 
Bibles, Testaments, and other religious books (8921130) 

Dictionaries (8921140) 

Encyclopedias (8921150) 

Books, n.e.c. (8921170) 

Children’s picture and painting books (8921200) 





$614,543,186 
4,330,179 


610,213,007 


2,367,493 
4,112,047 
1,321,496 
4,756,176 
11,814,049 
5,263,180 
3,167,946 
143,283,204 
5,567,291 
9,148,840 
362,199 
5,141,976 
14,013,076 
2,203,558 
26,810,589 
6,850,642 
1,144,688 
6,647,137 
57,456,726 


298,780,694 


70,356,151 
47,061 626 
15,339,390 
4,454,530 
28,580,665 
126,131,250 
6,857,082 





+10.9 


-4.3 





Note: Data do not include individual shipments valued under $250, and low-valued exports by mail. 


n.e.c.—Not elsewhere classified 


Source: U.S. Department of Commerce, Bureau of the Census 
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Table S-2.—U.S. Exports of Books Periodicals, Other Printed Matter, and Printing Pilates, 
January-December 1976 


[Schedule B Nos. 6423010-6423030, 7182230, 892% 1 10-8929100, 8929400, 
8929820-8929850, 8942410] 





Principal markets 


Percent change 
January - from January- 
December 1976 |December 1975 


Principal markets 


January- 
December 1976 


Percent change 
from January- 
December 1975 





Australia 
Belgium-Luxembourg 
Brazil 

Canada 

Colombia 

Denmark 

Dominican Republic 
France 

Hong Kong 

india 

indonesia 

Iran 

Ireland 

Italy 

Jamaica 

Japan 





$42,913,390 -1.3 
3,998,925 +33.7 
6,060,868 

310,881,529 
2,039,295 
4,289,943 
2,323,966 
9,105,473 
4,244,604 
2,962,752 
2,213,242 
3,431,662 
1,664,399 
6,799,506 
2,686,402 

25,108,036 








Mexico . 
Netherlands........ 
New Zealand. . 
Nigeria 

Panama. . 

Peru... 

Philippines. ...... 


Republic of South Africa...... 


Saudi Arabia......... 
Singapore 


Switzerland .... 
United Kingdom 
Venezuela 
West Germany 





$16,697,449 +41 
13,843,643 +3.2 


4,749,402 
1,932,677 
4,464,265 
1,709,494 
4,826,395 
6,815,236 
3,550,878 
6,994,498 
2,053,353 
3,873,184 
4,591,292 
50,508,133 
9,458,925 
11,098,244 








Note: Data do not include individual shipments valued under $250, and low-valued exports by mail 


n.a.—Not available 


Source: U.S. Department of Commerce, Bureau of the Census 
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Table S-3.—U.S. imports of Books, Periodicals, Other Printed Matter, and Printing Plates, January-December 1976 
[TSUSA Nos. 2565600-2566000, 2700500-2701500, 2702520-2702580, 2704500, 2705000, 2705500, 2706300, 2707000, 2708500, 2731000, 


2733000, 2733500, 2736500-2743500, 2746000-2749000, 6683800, 7342500, 7375200] 





Description and TSUSA Number 


January - 
December 1976 


Percent change 
from January- 
December 1975 





Grand total 


Printing plates and cuts (all processes) (6683800) 


Printed matter, total 


Newspapers (2705500) 
Periodicals (2706300) 
Tourist literature about places outside the U.S. (2707000) 

Printed catalogs offering U.S. products (2704500, 2705000) 

Catalogs, price lists, and trade notices of foreign businesses (2708500) 


Music in books or sheets (2731000) 


Globes (2733000) 


Maps, charts and atlases (2733500) 


Decalicomanias in ceramic colors (2736500, 2737000) 
Other decaicomanias (2737500, 2738000) 


Postcards (2738500-2739500) 


Greeting cards and social and gift cards, with words (2740500) 
Other greeting cards and social and gift cards (2740000) 
Calendars of paper (2741000-2742000) 

Labels, flaps, and bands (2742300-2743500) 

Pictoria! matter, lithographed, n.s.p.f. (2746000, 2746500) 

Photographs, exposed film, and other principal matter, n.s.p.f. (2747000) 
Playing cards (7342500) 
Diaries, notebooks, and address books (2565600) 


Other blankbooks (2565800) 


Albums (autograph, photograph, record, stamp) (2566000) 
Printed matter, n.s.p.f., suitable for use in book production (2747300) 
Other printed matter (2700500-2701500, 2747500-2749000) 


Books, total 


Bibles and prayer books (2702520) 
Books, foreign language (2702540) 


Other books, «.s.p.f., wholly or in part the work of an author who is a U.S. National or domiciliary 


Other books (2702580) 
Toy books and coloring books (7375200) 


(2702560) 





$328,259,996 
426,006 


327,833,990 


25,715,898 
24,307,119 
4,431,342 
3,726,920 
5,870,692 
1,274,182 
298,972 
2,617,098 
2,098,194 
26,179,430 
600,048 
3,263,344 
478,619 
3,584,173 
1,270,960 
8,528,974 
10,875,988 
2,966,016 
6,741,503 
372,540 
18,379,122 
1,628,620 
14,674,263 


157,949,973 


6,109,233 
19,624,085 
3,753,357 
127,427,383 
1,035,915 





+13.1 
-11.6 


+13.1 





Note: Data do not include individual shipments valued under $250, and low-valued nondutiable imports by mail 


n.s.p.f—Not specially provided for 


Source: U.S. Department of Commerce, Bureau of the Census 


Table S-4.—U.S. imports of Books, Periodicals, Other Printed Matter, and Printing Plates, January-December 1976 
[TSUSA Nos. 2565600-2566000, 2700500-2701500, 2702520-2702580, 2704500, 2705000, 2705500 


2706300, 2707000-2707500, 2731000, 273300, 2733500, 2736500-2743500, 


2746000-2749000, 6683800, 7342500, 7375200] 





Principal suppliers 


January- 
December 1976 


Percent change 
from January- 
December 1975 


Principal suppliers 


January- 
December 1976 


Percent change 
from January- 
December 1975 





Austria 


Belgium-Luxembourg 


Canada 


China (Taiwan) 


Colombia 
Denmark 
France 


Hong Kong 


Israel! 
Italy 


$884,109 
4,320,326 
64,980,364 
1,999,338 
2,227,647 
1,809,825 
9,567,318 
11,651,264 
2,169,851 
16,633,021 








6.6 
15.1 
+28.9 
+58.4 
+13.9 
+64.2 
+0.7 
+ 28.1 
58.1 
+12.2 





Japan 

Korea, Republic of 
Mexico 

Netherlands 

Singapore 

Spain 

Sweden 

Switzerland 

United Kingdom 

West Germany ........ 


$30,612,219 
14,698,389 
13,536,172 
10,000,375 
1,464,254 
16,396,516 
3,493,125 
8,717,539 
80,563,461 
24,081,410 





+33.5 
+125.3 
+419 








Note: Data do not include individual shipments valued under $250, and low-valued nondutiable imports by mail 


Source: U.S. Department of Commerce, Bureau of the Census 





SPRING 1977 


Table S-5.—Selected U.S. Statistics: Printing, Publishing, and Allied industries, Annual Average, 1974 and 1975-76 by Quarters 





Economic indicators 


First quarter 


Second quarter 


Third quarter 


Fourth quarter 





1976 


1975 


1976 


1975 


1976 


1975 


1976" 


1975 


Annual 
average 
1974 





NATIONAL INCOME AND PRODUCT ® 
National income ...... se" 
Compensation of employees 
Wages and salaries . : 
Supplements to wages, salaries 
Personal income..... ao 
Disposable personal income 
Personal consumption expenditures . . 
Gross national product ; os 
Manufacturers’ new plant and equipment exp. . 


PURCHASING POWER OF THE DOLLAR® 
As measured by: 

Wholesale prices 

Consumer prices. . 


INDUSTRIAL PRODUCTION INDEX (FRB)? 
All manufacturing e .... 1967 


PRINTING AND PUBLISHING INDUSTRIES (SIC 27) 
Production index (FRB) ° ....1967 = 100. 
Corporate sales © mil. $.... 
Corporate net profits: © 
Before taxes j .do 
After taxes do 
Percent of sales mr — 
All employees thous. . 
Production workers .do 
Average weekly earings .$ 
Average hourly eamings .$ 
Average weekly hours 


NEWSPAPERS (SIC 271) 
Advertising (64 cities) d ... mil. lines. 
All employees........ ; . thous. . 
Production workers ; .do 
Average weekly eamings mene 
Average hourly earnings $. 
Average weekly hours 


PERIODICALS (SIC 272) 
Advertising cost, total ° 
All employees 
Production workers 
Average weekly eamings 
Average hourly earings 
Average weekly hours 


BOOKS (SIC 273) 
All employees 
Production workers 
Average weekly eamings 
Average hourly earnings 
Average weekly hours 


COMMERCIAL PRINTING (SIC 275) 
All employees 
Production workers 
Average weekly eamings 
Average hourly eamings 
Average weekly hours 





-| 1,304.7 


994.4 
861.5 
132.9 


. «| 1,331.3 
...1 1,147.6 
..| 1,043.6 
.| 1,636.2 


49.21 





1,149.7 
904.0 
785.8 
118.2 

,203.1 
023.8 
933.2 
446.2 
49.05 





1,337.4 
1,017.2 
881.1 
136.2 
1,362.0 
1,172.5 
1,064.7 
1,675.2 
50.64 





1,182.7 
912.9 
792.8 
120.1 

1,230.3 

1,088.2 
960.3 

1,482.3 
48.78 





1,362.5 
1,037.5 
897.8 
139.6 
1,386.0 
1,190.2 
1,088.5 
1,709.8 
54.78 





1,233.4 
935.2 
811.7 
123.5 

1,265.5 

1,091.5 
987.3 

1,548.7 
47.39 


566 
614 


119.2 





1,389.5 
1,064.5 
921.0 
143.5 
1,421.7 
1,216.5 
1,122.0 
1,745.1 
54.44 


538 
575 


131.3 





1,264.6 
963.1 
836.4 
126.7 

1,299.7 

1,119.9 

1,012.0 

1,588.2 
46.82 





1,135.7 
875.8 
764.5 
111.3 

1,153.3 
982.9 
887.5 

1,413.2 
45.85 


*3,844.6 
385.4 
176.0 

190.70 
5.48 
34.8 


*1,372.3 
68.4 
19.7 

205.14 
5.26 
39.0 


94.2 
§2.1 
166.45 
4.29 
38.8 


370.3 
282.6 
191.23 
4.98 
38.4 





See footnotes at end of table 





PRINTING AND PUBLISHING 


Table S-5.—Selected U.S. Statistics: Printing, Publishing, and Allied industries, Annual Average, 1974 and 1975-76 by Quarters—Con. 


First quarter Second quarter Third quarter Fourth quarter Annual 


average 
1976 1975 1976 1975 1976° 1975 1976" 1975 1974 





Economic indicators 








COMM. PRTG., EXC. LITHO (SIC 2751) 
All employees thous 200.9 202.9 202.5 200.7 203.9 201.6 205.8 203.7 208.1 
Production workers do 152.7 155.8 154.4 153.8 155.6 154.5 157.0 156.0 161.9 
Average weekly earnings 3 205.22 189.30 210.53 195.38 215.94 205.05 | 221.27 205.62 183.74 
Average hourly eamings $ 5.38 5.04 5.46 5.21 5.54 5.41 5.63 5.34 4.81 
Average weekly hours 38.2 37.5 38.5 37.5 39.0 37.9 39.3 38.5 38.2 


COMM. PRTG., LITHO (SCI 2752) 
All employees 146.5 145.4 145.4 144.2 144.2 145.8 146.5 151.5 
Production workers 108.1 106.8 107.2 106.0 106.1 107.2 108.2 112.9 
Average weekly earnings 226.18 228.21 208.68 | 234.06 221.39 | 238.87 225.44 203.81 
Average hourly eamings 5.89 5.95 5.58 6.02 5,74 6.14 5.81 5.28 
Average weekly hours 38.4 38.3 37.4 38.9 38.6 39.0 38.8 38.6 


BOOKBINDING AND RELATED INDUSTRIES (SIC 278) 
All employees thous 49.2 51.2 49.2 50.2 49.2 
Production workers do 40.4 41.7 40.5 40.9 40.3 
Average weekly earings 3 152.46 171.25 156.41 177.78 162.95 
Average hourly eamings $ 4.03 4.41 4.08 4.52 4.21 
Average weekly hours 37.8 38.8 38.3 39.3 38.7 


OTHER PRINTING AND PUBLISHING INDUSTRIES 
(SIC 274,6,7,9) 
All employees thous 
Production workers do 
Average weekly eamings $ 
Average hourly earnings $ 
Average weekly hours 


PAPER PRODUCTION, CONSUMPTION, INVENTORY 
AND PRICES 

Newsprint 
Used by publisher ' thous. tons 
Publishers inventory y do 
Price, rolls, contract (BLS) $ 


PAPER 
Production: 9 
Groundwood, uncoated 
Publication and printing short tons 358,014 | 523,584 | 365,427 | 274,435 | 344,034 | 298,953 | 346,400 | 325,768 |*1,255,304 
Coated, printing and converting 
Coated, one side do 133,962 | 106,488 | 130,445 | 107,334 | 119,167 | 104,463 | 111,460 | 125,504/| °500,310 
Coated, two sides do 847,964 | 723,839 | 874,679 | 659,852 | 888,087 | 684,796 | 925.632 | 734,336 |*3,477,217 
Book, uncoated 


Publication and printing do 514,696 | 343,422 | 517,488 | 365,505 | 482,177 | 403,857 | 474,436 | 472,274 |*1,972,597 
Writing 


Chemical wood pulp do 775,029 | 560,569 | 815,998 | 596.469 | 747,730| 677,408 | 780,680 | 792,340 |°3,405,697 
Wholesale price index (BLS) 
Form bond, 12 Ib 1973 = 100 147.6 147.7 149.3 143.2 149.5 1426 149.6 145.1 128.7 
Book paper, No. 3 plain, offset 1967 = 100 161.5 170.9 165.3 153.9 167.4 151.6 164.8 155.5 153.7 
Woodbond do 154.5 I 149.8 151.9 149.2 151.5 147.4 \ 150.8 147.4 139.5 
































Note: Employment and earnings data from Department of Labor, Bureau of Labor Statistics (BLS). Data for most recent quarter are preliminary. FRB-Federal 
Reserve Board. ‘Revised. "Preliminary. n.a—Not available. *Cumulative ® Survey of Current Business, Bureau of Economic Analysis. Quarterly data are 
seasonally adjusted at annua! rates. ° Without seasonal adjustment © Quarterly Financial Report, Federal Trade Commission. Beginning 1974 data reflect a 
revision in statistical collection procedures; hence, are not strictly comparable with earlier periods 5 Media Records, inc. Data are three months 
totals. ° Publishers’ information Bureau, inc. Data are three months totals. ‘American Newspaper Publishers’ Assn., approximately 75% of total newsprint used. 
Consumption data are three months total. Beginning 1974, data reflect reduction in basis weight of newsprint from 32 to 30 pounds for 500 sheets, 24" x 36" Data 


for prior years not converted, hence, not strictly comparable. ° Bureau of the Census. Data are three months totals. Exports generally equal imports, production 
usually equivalent to consumption 
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